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IFITT President’s Message

As the summer is approaching fast | ots of differ
ing with our agenda expanding | FITTs footprint g
tivities. A number of events are being organi zed
bership and chapter activities globally. We try
been as active in the past.

Expandin | F1 T Ti Jaunldy oiunt rAeuascthr al i a

One of this initiatives wil/l be addressing the Australia

and University |inks organized by Liz Ward, Paul Barron,

The Nat.i nal Tourism and Events Excellence (TEE) Confere

Ground o Monday 16 and Tuesday 17 July 2012 http:// www. t
bourne and Queensl and University in Brisbane. I am | ooki

to take FITT forward with coll aborations down under.

ENTER 2013

We wi | | el ebrate our 20t irthday back home in I nnsbrugdg
tunities and Chall enges f the next 20 years I nnsbruck
See: http:-20Wwoegter

Tinkara Pavlovl| il Kapitanovi |l (Sl ovenian Tourism Boar d)

Ni chol as Hal I (ETC) and William Bakker (Think! Soci al Me d
Lorenzo Cantoni (Universit”™ della Svizzera italiana) and
Chairs are Christian Maurer (I MC University of Applied Sg
plied Sciences Sal zburg). Our PhD Workshop is managed by
Fuch (ETEGBMRedwind Uni versity), Carlos Lamsfus (ClICtour GUNE)

ENGAGE with the team and ENTER

Submit a research paper Cal l For Papers http://www. ifit
Suggest an Industry Case Study and presentation-imdupt#t

Suggest a Destination Case Study and PresentatioqWelt i pma
Sponsor ENTM&R2Y 18pportunities also avail abl e

Let make our 20th Birthday a very special one

ENTER2014

We also | ooking for the ENTER2014 organisation and | ocati
ENTER2014 and start putting a bid together. See the requ
The deadline for proposals is the 15th July 2012 and we
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|l nnovation Fun
Professor Wolf , Vice Preside

By the | FITT I [ Fund I FITT int ster

fund projects i i i i S, proposed ted by

to the | FITT ¢ i ncrease exi gener at e
ject proposal s ing generat. ong adwan
on investment e of I TITT' ion and me
I wi || i nv 0.00 i nto i [ projects

I CT4 Schol a f ormati on
vel opi ing countr

Addi ional |l vy,

0

e

I | CT4D Sch
b

oung tale

hrough th i CT. Pr oul d be ¢c
devel opme . i p cons n ass:i
ship for . for a i ns i s
S i nnovati i ices f [ mber s
n devel opi speci fi i countri e
sibility. . 0rg i fitt @ it

rs and Ac

alian, Gr i hapt

Events and Acti it

I n April Gr eek FI'TT Pr i Dimitris Serifis organized
attended.

I n London we hosted a great event | FITT@EYEFORTRAVEL EURQC
el: Technol ogy nabl ed Tourism Experience Economy Wednesd
dom Thank you o to Barbara Neuhofer and | vana Ri hova fr
the great speakers and audience who contributed.

Ne x t in the cal ndar i s the

T WTM Technology enabling Travel organised by I FITT event
Technol ogy Enabl ed Tourism Experience Econlbdny0 Mo nHalyl dw
eTourism events by our partners the TTI-1&nd®d 00p &REEr &£Wel
| FI TT MEMBE®RISsSt er http://ifitt.eventbrite.co. uk/

eTouri sm Education Materi al and eTourism Research

Matthias Fuchs with Wolfram H°pken are also coordinating
di stribute to the worl d. Ulrike Gretzel is coordinating o
mati on and for making a contribution.

Soci al Net wor ki ng

Soci al Net working has been at the forefront of what we do
sandro Inversini, Tinkara Pavlovl il Kapitanovil, and Rosa
and Linkedin. http://www.facebook.com/ifittorg now has a
ing I FITT in China. Pl ease help her to support the infor
and Renreéen.com

T Wei bv: http://weibo.com/ifitt
T Renren : http://www.renren.com/ 441188367

GLCL¢¢ t NBaARSyidQa




MEMBERSHI P

With our systems in place we are now ready to have a maj
and Discounted Corporate prices and benefits too. One of
bershttp://www.ifitt-memigéh®s mePvéawé coepewayeur member ship
have not done so far and benefit from the exclusive benef
cally, accessing the presentations of ENTER and many ot he
ence any diffic ties.

New | dea

We are v to new ideas and suggestions for | FITT
send me with initiatives that you would Iike |FI

Yours Truly

Prof esso Di mitrios Buhal.
I FI'TT Pr sident June 2012

Your s
Professor Di
| FI TT Pvaerscihd eZ




Opportunity

I am currently a PhD candidate in the Depar
opment at Teramo University (ltaly). My ent
{sues, with a specific reference to the fi
> ‘Degree in Science of Cultural Tourism i
4

ning and Management of Tourist Systems.
study of a |l ocal tourist system and the |

¢

Foll owing this research | worked for three years for t hie-
sor in planning, managing and coordinating the tourist ho
I n February 2010 I received an I|Italian PhD schol arship a
ATr avel 2.0.: An Opportunity for hospitality organizati on
sor Agnese Vardanega. | have just spent four months as an
where | enhanced the theoretical framework regarding the

research project focuses on t he -meodieuno ft oWerbi sanm df isrontsi ad f
n;, the case study is the AAbruzzo Regiono, homet own o
r generated content (UdAd)necarne pturtualtyi oinn fol fu eanncye ctohnep aonny
ertainly does influence many peopledbs travel deci si ons;
ank this as a great opportunity, but now often even saea -
sm industry -lcihhmemgp mgsense oinn relation to the charcginogi cfa
pective. The methodology includes eval ua tti@me-bdp twe bi rsti ere
ome of the tourist operators and | ocal actors implicated

The research project wil/l continue towards gaining an und
tion thlathenprosmmsence and the interaction with onebés own u
itive opportunity.

My first year at ENTER 2012, and especially at the PhD
feedback and the precious comments | received to i mprove
chance to be personally |inked with the network of coll ea

Cristina Fabi

Depart ment of Theories and Policies for Soci al Devel opmen
Uni versity of Teramo (Iltaly)

Emai | Addr es s: cristinafabi @erritorisociologici.info
http://uniteramo.academia.edu/ CristinaFabi
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What 6s New i(nedliotuerdnablys Ul ri ke Gr et ze

Ti tl

e .

I nformati on Technology in Everyday and Vacation Co

Aut hor s:

Titl

e .

Kelly MacKay and Christine Vogt
Annals of Tourism Reseat4¢®]1 Vol ume 39, |l ssue

This research employed a | ongitudinal panel to
ver from everyday contexts to vacations. Over
more common and increasingly I T was brought or

on the Internet while vacationing became more pro
advancements through | earning, equi pment owner shi
| T use and behavior into vacation contexts as a ¢c
home otripp epl anning, where | nternet access is ava
facilities.

The-brneslea dfechea®| ogy in place experiences

Aut hor s:

Jour

Ti t|

nal

lis Tussyadiah and FIlorian Zach
Annal s of Tourism Resea&8rodh, Vol ume 39, |l ssue 2,

M Today, as vaawaues teaohmrmaltogi es have become increas

retrieve voluminous geographic information about t
aid tourists in gaining meaningf ul experiencedsdawie

dt echnol ogy plays a role in the acquisition of geog

ge-based technology while traveling contributes to
i sm experience. Further, this study also confirms
day experience as geogr aphttcd abye hbaavsiiosr iesx hfi dunde dt oo n

gexperience.

(& &

Touri sm Research 2.0

Aut hor :

Jour

Ti t|

nal

Janne Liburd
Annal s of Touri sm Rese&r0c’h, Vol ume 39, |l ssue 2,

Are we on the verge of a paradigm shift i n t

PMsearch? Offering an original contribution to the

@ :

of intellectual property right referred to as cop

BThese new forms and norms of knowledge are enabl ed

temol ogy. Owner ship, qguality control, and the dis
are critically evaluated. I't is argued that these
sent significant opportunities and challenges for

A hierarchical mo d e | of t-mahagédgiyr adebtf onmé§or Asgm

ma ki

ng

and | eadership perspective

Aut hor s:

Jour

Thi s

nal

ar

Andrew J. Spencer, Dimitrios Buhalis, and Miguel
Touri sm Management, -¥YaD8me 33, |l ssue 5, Pages 11

ticle assesses the diffusion of innovation theory

encing the decision to engage | Aamatneqterdo Itorgayv ed d of pit

hrough the use of the overarchinalgi tdetoo yi @én toirfg
structs which relate to the decision to adopt. Th

iparticul ar where owners are themselves the manage
jdi still ation of factors it was found t harhakdiuneg tpor
iwhi ch were further exacientbarn edt ,byl damheerdsi haitpe veaed ft
darticle goes further to identify |leadership typol 0




What 6s New i(noiibeswr nal s

Titl e: FactoMarbatefeaoapgpi adoBhti on and i mplementation in tour
Egyptian small tourism organisations

Aut hor: -BahamyEI

Journal: Tourism Management, -Yab@me 33, |Issue 5, Pages 12

This study aims to nalyze the different f aMaroket iarfd)echy nf
tourism organizations. The study validates a conce

E-mar keting adoption utilising a quantitative appro

hrough questionnaires to address different | evels

o analyze the collected data. The findings indica

ctors have a reat i-Mgrakdt iomg tthye suwWolptadroga mifz &t i

rmed that T heories (namel y-MaAM ean dch gl aTd)o péa ri eo nv

m organizations. The results reinfordMarkkeéi ngppad

d to the extremely |imited number of empi rMacrakle tsi

n

adoptio in devel oping countries.

Title: signing persuasive destinatio
Aut hors: Wooj i Lee and Ulrike Gretzel
Journal : Tour i m Management, -YaBQme 3

n websites: A ment a

, |l ssue 5, Pages 12

Exi stin rese
ssin
e-elyi
titu
ri me
ct o
del i

ch suggests that consumers6 choices of wvac
which is considered o0 be high el aboratio
ting Web site features, and sreecloantde d oo utecsa
strength, confidence and attitude -basedt
to examine the influence of selected Web
consumer sd attitudes nd expectations. The
met hodol ogy. Structur al mo d e | results rev

ce e measured communication effects. I n ter ms

re nd to make a significant difference. The f
processing i ourism and provide practical i mplications

O+ > 5 59w

Titl e: al in vViews in the Web .0: Smal and medi um
Aut hor s: Ma iri ilveira Chaves, Ro i go Go s, Cristia
Journal: To i nagement, -YadBidme 3 | ssue , Pages 12

i s dy presents a characterisation f online r

I d and analysed 1500 online reviews from 50

re concepts most frequen y appe ed in the
ty of position the ter mo s t entl y wu
whi ch SMH managers sh Il d pri Ze.

Titl e: i ng Research Met hods on ravel B
Aut hor s: [ Banyal and Troy D. GI o r
Jour nal : | of Tr avel Reseat® h, |l ume 51,

ease of online diaries, or blogs
inations are being promoted and con
l ogs as a rich source of destinatio
vealed that the two most popul ar re
analysis and narrative analysis. Thi
tions of sing content analysis and
h methods on travel bl ogs, the autho
of online diaries.




| FI TT Updates

Road to ENTER 2013
(Edited by Tinkara Pavlovcic Kapitanovi c, |l FI' TT Mar ketng

At ENTER 2013, the theme is eTourism opportunities and c
muni cation technologies concepts, applications, and busin
ules, applied Destination and I ndustry tracks will be deta
egies & best practices, newest developments related to mobile, gamification and sharing services, innovation in social com -
merce, top devel opments of the biggest players such as S
revolution and revenue management in the industry. Some
(Orange), Josef Mar garei ter (Tirol Wer bung) , Hannes
(MySwitzerl and) , Marco Fanton (Sol Mel i a) .

|l nnovation Fund & I FITT I CT4D Schol ar shi
ted by Wolfram HOopken, Il FI TT Vice President and

nidbeera d 1l i ne: End of July 2012

he I FITT I nnovation Fund I FITT intends to foster 1inno
projects or initiatives, proposed and executed by I
he I'FITT community and increase existing or generate
osals clearly stating generation of strong advantages
st ment or an increase of | TITTo6s reputation and membe
Addi tionall vy, by the I FITT | CT4D Scholarship (I nfo
fund young talents coming from developing/ emerging
ties through the application of | CT. Projects shoul d
oc al devel opment . The scholarship consists of an ass
ership for one year.

cal |l for applications for both the I FITT Innovation
Contact ifitt@i fitt.org to request further infor mat

| FITT JUNCTION & I ndustry News
(Edited by Rosanna Leung, I FI'TT Communicatons & Memb

Touri sm stsetviestailcds:ndustrial statistics report have been
di 8 usce@4s/ Europea
tions. WNMWTLO 6l s fRoerseld a sst sa nldn tPe romsapteico msa |
lion in 2012 and wil/l reach 1.8 billion by 2030. Chinaagyg
power on the global tourism market €Chnnbeebebbernmandef s?P Op

Hospitwéi aht know the power of soci al medi a and hot el salka
o 0 Omoet he ot her hand, soci al media can al

Last mont h, one hot el experienced this whern hené oofelt helin
, VéanFd  fnoertcwionrgk ntj heec t e md nefe wteteikscaf t er .

Travel & Thoaunryi sDbMO:s i ntroduced internet/ mobil e dprleFichat oo
and > aBiudnsometdimeisl a

may be needed and the Switzerl and Hbourdiassm Bwdrmdelse ldes ¢S BT
mul timedia in attracting walycsk vhoel\pisr tpureolmeoit d enrgn sdrneist a chdaet i © nfgg
Dersopint e the extensdcommesee offl dtefcdhhmmd 0 g¢ wsatl 0o me 1

For mémeirée sm i ndustry newswe@klewsleFIdDdWmnijtwmadt/ ioom whbii d m:



http://www.etc-corporate.org/resources/uploads/ETC_European_Tourism_Q4_2011_1.pdf
http://www.etc-corporate.org/resources/uploads/ETC_European_Tourism_Q4_2011_1.pdf
http://www.etc-corporate.org/resources/uploads/ETC_European_Tourism_Q4_2011_1.pdf
http://dtxtq4w60xqpw.cloudfront.net/sites/all/files/pdf/unwto_hq_fitur12_jk_2pp_0.pdf
http://dtxtq4w60xqpw.cloudfront.net/sites/all/files/pdf/unwto_hq_fitur12_jk_2pp_0.pdf
http://dtxtq4w60xqpw.cloudfront.net/sites/all/files/pdf/unwto_hq_fitur12_jk_2pp_0.pdf
https://www.mckinseyquarterly.com/Retail_Consumer_Goods/Sectors_Regions/Meet_the_Chinese_consumer_of_2020_2941
http://www.tnooz.com/2012/02/24/news/best-western-launches-a-facebook-app-with-reservations
http://www.tnooz.com/2012/02/24/news/best-western-launches-a-facebook-app-with-reservations
http://www.youtube.com/watch?v=Z_bgeS8Qkkw&feature=share
http://dtxtq4w60xqpw.cloudfront.net/sites/all/files/pdf/unwto_hq_fitur12_jk_2pp_0.pdf
http://travelllll.com/2012/04/06/hotels-injecting-advertising-into-wifi
http://travelllll.com/2012/04/06/hotels-injecting-advertising-into-wifi
http://techcrunch.com/2012/04/09/marriott-puts-an-end-to-shady-ad-injection-service
http://www.bbc.co.uk/news/technology-16440911
http://www.bbc.co.uk/news/technology-16440911
http://www.eugenegoesthailand.com/?p=17311
http://chat.myswitzerland.com/
http://www.guardian.co.uk/info/2012/feb/01/tokyo-japan-city-guide-beta
http://www.youtube.com/watch?v=53_qvMQfvOE
http://www.youtube.com/watch?v=53_qvMQfvOE
http://www.travelweekly.com/Travel-News/Travel-Agent-Issues/Consumer-media-discover-that-travel-agents-do-still-exist/
http://www.travelweekly.com/Travel-News/Travel-Agent-Issues/Consumer-media-discover-that-travel-agents-do-still-exist/
http://www.ifitt.org/home/view/ifitt_junctions

| FI TT Updates

Research distil!/l

Research Distill, edited by Ulrike Gretzel Rasedrem @uBN
and Dh&Elm mpse of the Future: The Ne>xt aGamdwnvati @em ofmn Il Al Bh

The ENTER 2013%.Best Paper

Research Distil!/l is available on I FITT website: http:// w

| FITT expanding in China
(Edited by Rosanna Leung, | FITT Communi catons & Member shi

As mentioned in our | ast newsletter, |l FI'TT has started t
The total number of followers (and fans) has increased 68
to act as an information distribution channel for hospit
|l ook forward this Weibo could be their i#0ormami oWesad@ai ¢ g
articles from various soci al media sites, bl ogs, busi nesgd
headl i ne, and we are glad to see some foll owers have star
medi a page on Renren.com. The role of this page wil/l be t
engaged in | atest information exchange and discussions.
and tourism institutesd soci al medi a page. These pages a
touri s m, now contains over 3,000 foll ower s, and majority

ty to increase the awareness and exposure of I FITT to the

f Sina Weibwow)Kttp:// weibo.com/ifitt
T Renren,comh(tp://www.renren.com/ 441188367
9 Renren _Page"H )http://www.renren.com/ 601382517

Social Medi a
(Edited by Alessandro I nversini, Il FI'TT Soci al Medi a, Com

S ay connected with the | FITT community also via soci al n 4

Facebook insights: our Il FI'TT facebook
constantly growing. We have now 26923
friends of fans. With minimum two post
and the communication alive reaching a
27t h and a maxi mum of 336 fpeople talk
pl anning to start phase 2 trying to e
di scussion venue for | FITT members and

Pl ease contact ifitt@ fitt.org if you

You can find us on Facebook, Twitter, Linkedl n, YouTube
the | atest news and information on the | FITT & | FITT bensd
ot her services. Be part of the |l atest | T & Tourism relate

T / FB icon/ www.facebook.com/ pages/ | FITT/ 30976874574391414
/| Twitter icon/ www.twitter.com/ifittorg (@ fittorg)
/ Linkedin icon/ group I FITT at http://linkd.in/xcUBHC

/| Youtube icon/ www.youtube.com/ifittorg
/| FIl'ickr icon/ www.flickr.com/ifitt




EVENT REPORT

| FI TT@EyeFor Travel Technology Enhanced Experi en:¢
By Barbara Neuhofer and BU eTouri smLab
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The I nternational Federation for I T i
worl dés | eading tourism and technol og
mEyeFor Travel Travel Di stribution Summi
——centred arourdgthe oputt iofg AfTechnol ogy
lence Economyo. Moder at ed by Il FITT
(Bournemouth University), experience i
and hospitality industry and academi a
“information and communication technol o
ba for their customers.

Neuhofer (BU eTourismLab) set the stage with a t

oncept. The presentation was foll owed by Raibnaesre
ngine to inspire consumers in the dreaming phase
tBritain) gave insights into how VisitBritain as
s was foll owed by a presentation from Noel Hunwi c
XxXperience I namo RestauTabte, obhheintertheivegoeder
hospitality industry followed. Carl o Fontana ( G¢g
al |l guest experience in the hotel by using fHigh
a Group) showed how Sol Melia Group use soci al m
their uniqgue soci al experience of the Sol Mel i a

entations from different industry perspectives
tourism and hospitality contexts:

ncageadread andenlkramaned @ glyBar bara Neuhofer, Bour nemo

Todayos
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tourism experi-emeatsedrand ncecarriolngdy e€emhanced. Co
ce creation and theyadaiagacthievel pwinnypelrsodcailnexp
stand the shift from staging experiences for the

them and facilitating a space of experience creatio
umers and allow creating richer experiences. -Tlteoc htnrhoel o
psotsaages of travel. |t is therefore crucial to realis

d

vV a

l ue for consumers throughout all stages of the tr

icture is worth a thousand wordso (Rainer Schuster, P

| e
| e

h
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ave traditionally been searching for travel i nsp
ften experience difficulty with expressing their

phil osophy that pictures say more than thousands
|l oped to provide consumer st rai pvap huaes ea.d dReadi nseerr vd ccheu sitne rt
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ovative technology provides consumers a nhew kind
heir personal travel type which | eads to the
mphasi sed that Atrip planning should be fun

ion and planningo.

ement is the keyo (Adriana Conte, VisitBritain)

Britainds Love UK Facebook campaign has all owed t he

o!

t

he world and to promote Britain as a tourist des

Britainds Soci al Medi a Prog-temmei danagdr sebbwbk, medim

e
S
e
a

| a
m
co
nd

tionships to be built between overseas touri stisdHha
but also for enhanced tourist experiences in all
mmendations, it is tourists themselves who build
new i deas.




Vi ce technol ogi es remain sl ow to
( Noel Hunwi ck, Il namo Restaur ant L

restaur ant business is competitiyv

value through innovative approachg

extremely successf ul i T addieng ajnu s

ring system which uses a combinati

i on. As the owner No el Hunwi ck ex

tionality (diners can place order

~,,/ . charm and theatre to the dining

—— i h their food being prepared or ch

managed to successful i ncorporate technology into the
i mmer sive experience.

AHigh Tech for High Toucho (Carl o Fontana, Hot el Lugano

Guest experience constitutes the number one factor when

t h overall guest experience by engaging guests and staf
gano Dant e, i Phones and i Pads are used by staff on al l

guest . Starting from the guest reservati on -r ocoom feixrpneartiieonnc,
provided with a fully personalised hot el experience. Car |
technol ogy can add real value to the service. But the str
provide good service but can only be used to enhance good

NCoreate with iymaukre atuhdeine npcaer t of your conversationo ( Mar c(

As far as Facebook fans are concerned, Mel i 8 Hotels I nt
Mar co Fanton, the Soci al Medi a Director at Sol Mel i a, be
engaging in conversations with them is what the Group do
various soci al media platfor ms, the company has recogni s
with its customers through soci al medi a. By | etting t hceliir
nary experiences with others through various soci al me d i
jointly create the brand.

| FITT President Prof. Dimitrios Buhalis says fAThis event
shown that technologies and technology enabled services
ences. 0

Travel Distribution Summit
Es e ® Europe 2012
ToRS

Group picture (Il ef [ . Di mitrios Buhal it san
ner Schuster.




Engage with the newsletter
-Submi t an artcle for the next newsl et er : i ft@ ft.

-Submi t event s: i ft@ ft.org

-[IEE!!!

|n facebook
-wo\Wd Ir farma@h o H

"' ' ; . L . Poaaur | o nB@it r oou
renren com ;. Tti mkkaarr aap kP@ov




