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IFITT President’s update and President’s
What a summer has this been! I have been constantly on the go and have experienced all the oceans of
the world in less than 3 months taking the IFITT flag around the world! And if this was not enough the
whole world came to London to celebrate the London2012 Olympics and even Tinkara moved to London
from Slovenia and Alessandro moved to Bournemouth from Switzerland.
Whaooooo the world is moving really fast !

EXPANDING IFITT TO THE WORLD
AUSTRALIA
At the invitation ofLiz Ward of the Australian Tourism Data Warehouse and IFITT Board Member Paul Barron of Tourism Victoria I was invited to Australia to do a presentation at The National Tourism and Events Excellence (TEE) Conference will be
staged in Melbourne at the Melbourne Cricket Ground on Monday 16 and Tuesday 17 July 2012http://
www.teeconference.com/. Liz asked me to assess the online tourism presence of Australia and Ramona and I developed a
comprehensive tourism destination online presence benchmarking methodology at Bournemouth University. A series of
workshops were then organized in Australia, at Victoria University by Brian King, and at Queensland University by Noel Scott.
An industry wide workshop was organized by Liz and Paul in Melbourne where the most influential people marketing Australia came along to Melbourne to discuss the future of eTourism. IFITT Board members Ulrike Gretzel and Rosanna Leung as
well as Nina Mistilis also actively participated and helped the process and we are in the process of developing a publication
to make the work known around the world.
SOUTH AFRICA
Last week I was represented IFITT at the eTourism Summit organized by Damian Cook at Cape Town South Africa. There
were several influential speakers at the event and many of those will be joining us at ENTER2013. I am trying to encourage
the development of IFITT South Africa and to develop our foot print globally.
ENTER 2013 www.enter-2013.org
ENTER preparations are developing rapidly. We will celebrate our 20th birthday back home in Innsbruck Austria. We will be
dealing with Opportunities and Challenges for the next 20 years Innsbruck Austria 22nd to 25th of January 2013. Dimitris
Serifis has lead the redevelopment of the web site http://www.enter-2013.org and we would love to have your feedback.
Tinkara Pavlovčič Kapitanovič is the ENTER 2013 Chair whilst Luis Costa (Tourism Portugal), Nicholas Hall (se1media) and
William Bakker (Think! Social Media) are managing the applied programme. Research Chairs are Lorenzo Cantoni (Università
della Svizzera italiana) and Phil Xiang (University of North Texas, USA) whit Austrian Day Chairs are Christian Maurer (IMC
University of Applied Sciences Krems), Mario Jooss and Roman Egger (University of Applied Sciences Salzburg). Our PhD
Workshop is managed by Rob Law (Hong Kong Polytechnic University) and Matthias Fuchs (ETOUR Mid-Sweden University),
Carlos Lamsfus (CICtourGUNE), Barbara Neuhofer (Bournemouth University). We are about to announce the most exciting
programme ever with speakers from a range of innovative organizations. Our research track has attracted more than 100
submissions out of which we hope to have more than 70 research papers going through the evaluation process. Another 30
PhD students will be participating in the PhD workshop whilst the Austrian programme will attract the best innovation from
the region.
As we celebrate our 20 years of ENTER we will be celebrating in style back in homeland!

ENTER2014 and beyond
We are also in serious discussion with a great location for ENTER2014. We are still open to proposals and happy to discuss with
potential partners that would like to host ENTER in the future. Please let us know if you are interested in hosting and start putting a bid together. See the requirements on http://www.ifitt.org/home/view/ENTERrequirements
IFITT ICT4D SCHOLARSHIP: INNOVATION FUND
The IFITT ICT4D Scholarship (Information and Communication Technologies for Development) IFITT will fund young talents
coming from developing/emerging countries, to provide a positive impact onto their respective communities through the application of ICT. Projects should be connected with a Master or PhD thesis, having a clear orientation to local development.
The scholarship consists of an assignment of a tutor, funding of ENTER participation and free IFITT membership for one year.
The call for applications is still open. Professor Wolfram Höpken, Vice President IFITT is leading on the innovation fund wolfram.hoepken@hs-weingarten.de.
IFITT AWARDS 2013 – CALL FOR NOMINATIONS http://www.ifitt.org/home/view/IFITT-Prizes
The International Federation for Information Technology and Travel & Tourism (IFITT) is pleased to announce that it will sponsor a series of awards to be presented at the ENTER 2013 In addition to these awards, ENTER 2013 will also present awards to
the best research papers and the best PhD proposal. Please submit nominations to Ulrike Gretzel (ugretzel@uow.edu.au) for
these categories:
• Hannes Werthner Tourism and Technology Lifetime Achievement Award
• Thesis Excellence Award
• Outstanding Industry Contribution Award (2 Categories: Small Enterprises and Medium/Large Enterprises)
• Innovative Destination Award
• Journal Paper of the Year Award
THE IFITT E-TOURISM CURRICULUM http://www.ifitt.org/home/view/the_ifitt_eTourism_curriculum
As part of its Social Corporate Responsibility and its agenda to further enlarge the global e-Tourism community, IFITT has developed the THE IFITT E-TOURISM CURRICULUM under the leadership of Matthias Fuchs. The material is freely available on
the web site. We would like to encourage students, trainers and scholars from around the world, particularly those who are
digitally excluded, to access educational material and information to enhance their topical understanding. The transmission of
technical and intellectual skills and concepts through a variety of learning experiences enables learning individuals to develop
career opportunities in today’s multicultural and technology-driven working society. IFITT supports this challenge around “lifelong learning” by providing an e-Tourism curriculum which is based on stakeholders’ and pedagogical needs. The IFITT eTourism curriculum will continuously up-date and extend the materials according to technological developments as well as
trainers’ requirements. Thus, all major stakeholders, such as lecturers, students and personnel managers involved in e-Tourism
education at all academic levels are encouraged to provide us with feedback and comments on this first e-Tourism curriculum
prototype version (via Email). Additional material can be added if provided and approved by the IFITT education panel. We are
looking forward to get as many suggestions as possible in order to further improve this first e-Tourism curriculum prototype
version. Please contact Professor Matthias Fuchs matthias.fuchs@miun.se
CHAPTERS AND ACTIVITIES
Out Italian, Greek, Swiss, Australian chapters are really busy organizing events and recruiting members.
EVENTS AND ACTIVITIES
IFITT Greece President Dimitris Serifis organized a a workshop on new technologies and their catalytic effect on tourism. The
workshop discussed the Innovative Technologies for the Tourism Industry as a tool for development and dealing with the economic crisis. The event involved business professionals and tourism stakeholders and experts in modern technology trends.
This event discussed issues on the evolution of the Internet, the constantly increasing penetration of Social Media in tourism,
the rapid growth of mobile marketing and how it can affect catalytic tourism. The discussion was divided into two thematic
panels for better interaction with the attendees in order to highlight ideas, identify best practices and discuss concerns. The
first panel was titled "Technologies - Tourism and Economic Crisis: tools for Recovery" and the second panel was titled
"Destinations & eTourism: Future Tools and Recovery".
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IFITT@WTM LONDON
Monday 5th November 2012 http://ifitt.eventbrite.co.uk/
In London at the World Travel Market IFITT will organize the event: Technology Enabled Tourism Experience Economy. The
event will take place in South Gallery Room Monday 5th November 2012 from 10.00 to 12.00 ADMISSION FREE BUT SUBJECT
TO REGISTRATION AND ACCESS TO WTM! Followed by eTourism events by our partners the TTI and Open Travel conference
(from 13.30 - 17.00 in South Gallery Room Technology) drinks reception from 17.00 - 18.00 on the exhibition floor in the Technology region. The experience economy has become an increasingly important concept in modern society as well as in business. Today, consumers increasingly strive for experiences gained by the consumption of products/services. Tourism as a traditionally service-dominated
industry has always been on the forefront of the experience economy. For
tourism businesses, designing, staging and delivering meaningful, unique and
memorable consumer experiences has become an imperative. At the same
time, recent dynamic technological advancements have provided opportunities for adding value to already high-level quality tourism products and services. Businesses in the cruise, aviation, or hospitality sectors, as well as a
number of destination management organisations, have successfully implemented information and communication technologies in order to enhance the
experiences provided for their customers.

SOCIAL NETWORKING
Social Networking has been at the forefront of what we do. Due to the efforts of Dimitris Serifis and his Nelios team, Alessandro Inversity, Tinkara Pavlovčič Kapitanovič, and Rosanna Leung we are now much more visible on Facebook, Twitter and
Linkedin. http://www.facebook.com/ifittorg now has almost 3000 people following. In China Rosanna Leung is promoting IFITT
in China. Please help her to support the information in Tourism and Information Technology exchange in Weibo and Renren.com :-)
Weibo微博: http://weibo.com/ifitt
Renren人人网: http://www.renren.com/441188367

MEMBERSHIP
http://www.ifitt.org/home/registerNewUser
With our systems in place we are now ready to have a major push and drive membership. We have clarified the Corporate and
Discounted Corporate prices and benefits too. One of the major benefits is our ability to reinforce our corporate members
http://www.ifitt.org/home/view/corporate-members Please renew your membership as your current membership if you
have not done so far and benefit from the exclusive benefits of accessing the ENTER research paper proceedings electronically,
accessing the presentations of ENTER and many others. Please use our online system and report back if you experience any
difficulties.
NEW IDEAS
We are very open to new ideas and suggestions for IFITT activities, things that you feel that IFITT should be doing. Please send
me an email with initiatives that you would like IFITT to take in the future.

Yours Truly
Professor Dimitrios Buhalis
IFITT President
September 2012
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PhD student self presentation (edited by Ulrike Gretzel)
Liang (Linda) Wang: Technology Enhances Customer Relationship Perception
I am currently a Ph.D. student in the School of Hotel and Tourism Management, The Hong Kong Polytechnic University, Hong Kong. I received my Bachelor and Master degrees in Tourism Management from Hunan Normal University in Mainland China. My research interests are e-marketing, tourist relationship management, and tourism
marketing. Prior to joining the Scool of Hotel and Tourism Management as a Ph.D. student, I worked as a lecturer
for two years in the Faculty of International Tourism at Macau University of Science and Technology, Macau. In
September 2011, I received the PhD scholarship from The Hong Kong Polytechnic University to undertake my doctoral study under the supervision of Prof. Rob Law, Dr. Basak Denizci Guillet, and Dr. Kam Hung. My thesis is entitled “The Influence of eTrust and Website Quality on Purchase Intention for Hotel Websites in China,” aiming to identify the factors that can influence consumers’ perceived level of eTrust on hotel websites. Despite the fact that China’s online travel market
has been experiencing stable growth in recent decades,online travel market has not yet to account for a large market share of
ecommerce that can compete with other market segments for attracting Chinese Internet consumers. According to China Internetwork Information Center, only 8% of the respondents used online travel services in 2011 while as much as 37.8% undertook
online purchases. As such, an interesting research question related to this phenomenon is: Why are people reluctant to use
online travel services? Scholars have seen the failure of building transactional and institutioanl trust as the major obastacle to
ecommerce in China. However, little attention has been paid to studying Internet users’ perceived level of eTrust toward hotel
wesites in China. As one of the first studies focusing on eTrust in tourism and hospitality, this study aims to advance the theories
of eTrust in tourism and hospitatlity on one hand, and on the other, provides implications to hotel emarketing practioners on
how to effectively manage online relationships with customers.
WANG Liang, Linda
Ph.D. Student
School of Hotel & Tourism Management
The Hong Kong Polytechnic University
Email: liang.wang@connect.polyu.hk

Soraia Ferreira: Location Based Transmedia Storytelling: Enhancing the Tourism Experience
I’m currently a Digital Media PhD Research Fellow at UT AustinIPortugal Program - International Collaboratory for
Emerging Technologies (CoLab). I’m also a researcher at INESC TEC and a professor at University of Porto. I hold a
Master’s Degree in Cinema Studies from Lusófona University in Lisbon and a Bachelor’s Degree in Business
Administration from the Catholic University of Portugal in Porto. I have also studied Directing and Producing of
Movies and Television at the New York Film Academy in New York and Los Angeles respectively; and Film Business
at the Media Business School in Spain. Since I can remember I have always been a storyteller but only since 2003,
have I become a professional one using different formats including shorts, documentaries and even a feature film.
I started my career in Los Angeles as the personal assistant to the president of Hyde Park International. In 2005, I
founded the production company Yellow Pictures and later on, the production company Yellow Films, where I was responsible
for the management of both operational units. In 2010, I was selected to the Berlinale Talent Campus, a creative academy and
networking platform for 350 up-and-coming filmmakers from all over the world that takes place during the Berlin Film Festival. It
was there that I first came across the term transmedia storytelling - the art of telling stories through multiple-media platforms
with audience participation, where each storyline makes a valuable and distinctive contribution to the story. I was completely
marveled with this new possibility of telling stories and engaging audiences. In areas like entertainment and marketing,
transmedia storytelling techniques are presently getting a lot of interest because they provide brands the opportunity to connect
with their consumers emotionally therefore increasing their reputation and revenue. What about tourism? What are the results
of these techniques in tourism? A couple of months after this trip, I started my doctoral research entitled “Location Based
Transmedia Storytelling: Enhancing the Tourism Experience” under the supervision of professor Artur Pimenta Alves and
professor Célia Quico at University of Porto, which aims to understand the impact of using transmedia storytelling techniques
applied to tourism, particularly the advantages and disadvantages and the best practices. In this study, besides the gathering of
information from several worldwide case studies, a location based transmedia storytelling pilot experience was created and
launched in June 2012 called TravelPlot Porto. It is composed by several platforms such as an iPhone/Android app, a Website, a
Map, Social Networks (YouTube, Twitter and Pinterest) and Live Events (www.travelplot.com).
Soraia Ferreira
soraia.ferreira@yellow.pt
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PhD student self presentation (edited by Ulrike Gretzel)
Julia Neidhardt: Web Science and eTourism
I am a researcher at the Electronic Commerce Group (Institute for Software Technology and Interactive Systems) at the Vienna University of Technology. I am enrolled in a doctoral program at the same university,
and my supervisor is Professor Hannes Werthner. I obtained a MSc degree in Mathematics from the University of Vienna in 2009. My diploma thesis in the field of number theory and abstract algebra dealt with padic analysis and non-Archimedean absolute values. Every winter term I teach a course for graduate students on Web Science at our university. Furthermore, I participate in teaching the eCommerce lecture held
at our university as well as the seminar "Gender aspects and Mathematics" at the Faculty of Mathematics at
the University of Vienna.
My PhD is in the area of Web Science. Since almost all human activities are moving to the Web, the Web has become a mirror of
modern society. And the Web is a transparent medium. Thus, data is easily available, and this data provides the opportunity to
observe human relations and activities. A very important method in this context is network analysis. The reason for this is that
many phenomena that are taking place on the Web as well as the Web itself can be modelled as networks. Network analysis
techniques allow a structural analysis of relations between entities and also look at dynamic properties of the whole system.
Based on this observation we conducted a structural study of the Austrian eTourism network. I presented our results at the ENTER Conference in Helsingborg, Sweden in January 2012. Furthermore, we compared our findings to the results of a network
analysis of the Web tourism network of the Italian island of Elba. The similarities and the differences between the two cases as
well as the limitations of such an approach are discussed in the paper "Destinations and the Web: a Network Analysis View" by
R. Piazzi, R. Baggio, J. Neidhardt, H. Werthner (Journal Information Technology & Tourism, 13, 2011, 3.).
At the moment we are working on a generic framework to study influence and evolution in online networks. One goal in this
context is to support entrepreneurs in optimizing their Web and Social Media communication in terms of both information
spread and impact of their communication activities. This has a direct application in the field of tourism. A longer-term objective
of this research is the development of a decision support system for online communication for tourism operators.
Julia Neidhardt
E-commerce Group
Institute of Software Technology and Interactive Systems
Vienna University of Technology
Email: julia.neidhardt@ec.tuwien.ac.at
WWW: http://www.ec.tuwien.ac.at/~neidhardt
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What’s New in Journals (edited by Ulrike Gretzel)
Title: Web users’ behavioural patterns of tourism information search: From online to offline
Authors: Chaang-Iuan Ho, Meng-Hui Lin, Hui-Mei Chen
Journal: Tourism Management, 33(6), 1468-1482

This paper presents a conceptual framework of Web users’ engagement in tourism information
search for a comprehensive understanding of their integrated online and offline search behaviour.
The information search experiences are characterised as a process constituting some common elements: prior knowledge and searching experiences, online searching strategies, processing and recording information, barriers to online searching, reasons for ending an online search, summarising
information, exchanging information and searching for more information through other sources.
Such behaviour goes beyond the scope of information searching and captures the other activities,
including information processing, utilising and disseminating. The grounded theory research
method is employed as an inductive investigative process in which the authors construct the framework by systematically collecting and analysing data. The aim of this research method is to build a theory. The data sets consist of both semi-structured in-depth interviews with subjects and their field observations based on online searching. A theoretical model incorporating 10 propositions is proposed for future testing.

Title: The Role of Smartphones in Mediating the Touristic Experience
Authors: Dan Wang, Sangwon Park, Daniel R. Fesenmaier
Journal: Journal of Travel Research, 51(4), 371-387

Mobile phones have evolved to be smart computers (smartphones) supporting a wide range of
information services that can be accessed anytime and from (almost) anywhere. With the
increasing number of users and greater incursion into people’s life, smartphones have the potential
to significantly influence the touristic experience. This study explores the mediation mechanisms of
smartphones by examining stories provided by travelers related to their use of smartphones (and
associated applications) for traveling purposes. The results reveal that smartphones can change
tourists’ behavior and emotional states by addressing a wide variety of information needs; in
particular, the instant information support of smartphones enables tourists to more effectively
solve problems, share experiences, and “store” memories. The implications of these findings are
important in that they suggest a huge potential for smartphones in changing many aspects of the
tourism business.

Title: Booking on-line or not: A decision-rule approach
Authors: A. R. Golmohammadi, B. Jahandideh, K. D. O’Gorman
Journal: Tourism Management Perspectives, 1(2-3), 85-88.

Internet technology has become a prominent distribution channel in the tourism industry. Any insight into decision making behavior in the online environment could be critical to business success.
We explore the behavior of Iranian tourists in the online environment to specify how different factors affect tourists' decision to use online hotel booking websites. We use a Dominance-based
rough set (DRS) in order to model tourists' choice. Besides the novelty of the model being used, this
paper is one of the first to explore Iranian tourists' on-line behavior and it also deepens our general
understanding of on-line decision making.
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What’s New in Journals (edited by Ulrike Gretzel)
Title: The roles of personal innovativeness and push vs pull delivery methods in travel-oriented location-based
marketing services
Authors: Srikanth Beldona, Kunwei Lin, Joanne Yoo
Journal: Journal of Hospitality and Tourism Technology, 3(2), 86-95
Purpose – As mobile devices amass greater capabilities that include broadband internet and global positioning systems (GPS),
the relevance of location based marketing (LBM) services has gained increased attention among tourism researchers and
marketers alike. The purpose of this paper is to examine the impact of personal travel innovativeness, information privacy
and the type of delivery method (pull vs push) on the perception of potential value in LBM programs.
Design/methodology/approach – Data were collected from travelers at two large airports in the USA. A 2*2 design that
comprised LBM (services vs promotions) and the delivery method (pull vs push) combined with two primary covariates,
namely personal travel innovativeness and information privacy, evaluated the potential value of LBM programs amongst
consumers.
Findings – The findings indicate that personal travel innovativeness has a significant impact on the perception of potential
value in LBM. Additionally, the pull delivery method was more amenable to customers when compared with the push
delivery method.
Research limitations/implications – There are significant implications for practitioners in the way LBM programs can be
conceived and implemented. Also, marketing messages can be produced based on the relevance of the findings. Originality/
value – The paper is the first to directly ascertain the impact of the delivery method and travel innovativeness in an emerging
domain of LBM using a synthesis of constructs.

Title: Air the anger: investigating online complaints on luxury hotels
Authors: Erdogan Ekiz, Catheryn Khoo-Lattimore, Faranak Memarzadeh
Journal: Journal of Hospitality and Tourism Technology, 3(2), 96-106
Purpose – Given the importance of negative word of mouth and growing number of hotel customers who leave their
complaints on the web, the purpose of this paper is to investigate the complaints posted by guests who have stayed at luxury
hotels in Kuala Lumpur, Malaysia.
Design/methodology/approach – The dataset for this paper is a compilation of hotel reviews collected from TripAdvisor
between November 2010 and January 2011. A thematic analysis was used in order to identify emergent themes from the
dataset, which were explored and discussed in relation to the existing literature on complaining behavior as well as the aims
of the study. The six phases of analysis outlined in the relevant literature was used to guide data analysis.
Findings – Analysis of the 320 scripts produced a total of 1,453 different incidents. Results of the analysis produced 54
different themes. A frequency analysis conducted to rank these 54 themes in terms of how frequently they are stated. Some
of the extracted themes and their frequency from the most significant to least are as follows; “rooms”, “arrogant and/or
clueless staff” and “failure to respond”.
Practical implications – Rooms as the setting of the accommodation services, received the highest number of complaints
from the luxury hotel guests, and suggest that Malaysian hoteliers should focus on the basics of accommodation and provide
tangible quality factors. Moreover, the findings of the analysis suggest that the luxury hotels are suffering from service
failures caused by inexperienced, unprofessional, misbehaving staff, which calls for strong recruitment, training and
continuous improvement on the hoteliers' part. The findings highlight some important measures that hoteliers can use as
guidelines to further improve their service offerings.
Originality/value – Customers who share dissatisfying experiences and disseminate negative word-of-mouth have been a
significant challenge for companies who under-deliver. This problem is more of a major concern today with the aid of
technology and the speed of internet. Despite the increasing importance, comparatively little has been written on how
guests use the internet to share their experiences.
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What’s New in Journals (edited by Ulrike Gretzel)
Title: International hotel revenue management: Web-performance effectiveness modelling – research comparative
Authors: Thomas A. Maier
Journal: Journal of Hospitality and Tourism Technology, 3(2), 121-137.

Purpose – In the hotel industry today, web site marketing and third party distribution metrics are of critical importance in
understanding the effectiveness of hotel revenue management objectives. The purpose of this paper is to propose a new
model which tests hotel web-effectiveness using the following variables: reach, content, consistency and price parity
(RCO2P).
Design/methodology/approach – For the current RCO2P study, the hotel sample was broken down into two segment groupings of five hotels: luxury; and upper-upscale. The ten full-service hotels were monitored over a 90-day period using room
rate quotations and ordinal values across 14 dimensions based on three pre-selected arrival dates.
Findings – Results of the RCO2P study indicated preferential display sequencing emerged as a significant factor in the reach
category among all hotel properties reviewed. Only six of ten properties were measured as having achieved optimal webeffectiveness, while poor price-parity competency reflected the most situation-critical performance among sampled hotel
properties.
Originality/value – International comparative research methodologies were examined and determined to be effective models
of certain hotel web-effectiveness dimensions; however, a comprehensive hotel web-effectiveness measurement model is
still lacking which can better inform hotel industry executives. Therefore, future research should incorporate a best practice
research approach combining the current RCO2P study elements with other web-effectiveness measurement criteria based
on the collective best practices identified among the research studies reviewed.
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Road to ENTER 2013 (edited by Tinkara Pavlovcic Kapitanovic)
At ENTER 2013, the theme is eTourism opportunities and challenges for the next 20 years exploring information and communication technologies concepts, applications, and business models in travel and tourism. The conference brings together the
research community with industry and it is organized in three streams namely, industry, destinations and research track.
We managed to involve many prominent speakers from well know companies, such as:
Aoife Desmond
Lead Global Marketing SolutionsFacebook
James van Thiel
Industry Head – Travel, Google
Prof. Hannes Werthner
Electronic Commerce Group Institute for Software Technology and Interactive Systems, Vienna University of Technology
Josef Margreiter
Tyrolean Tourist Board and ex IFITT president
Prof Dr Mohsen Hamoudia
Head of International Strategic Management, Orange
Marco Fanton
Social media director, Sol Melia Hotels & Resorts
Pascal Bieri and Christoph Brulhart
Switzerland Tourism
Justin Reid
BetaPond, ex VisitBritain Digital Marketing Director
Olivier Gremillon
AirBnB, Director of Europe
Check the provisional ENTER2013 PROGRAMME at:
http://ifitt.org/admin/public/uploads/ENTER2013_draft_programme.pdf

ENTER2013 Research Track
Our research track has attracted more than 100 submissions out of which we hope
to have more than 70rc reseah papers going through the evaluation process. Another 30 PhD students will be participating in the PhD workshop whilst the Austrian
programme will attract the best innovation from the region.
Here the TAG-CLOUD of the titles of the current submissions.
IFITT 2013 AWARDS CALL FOR NOMINATIONS
http://www.ifitt.org/home/view/IFITT-Prizes
The International Federation for Information Technology and Travel & Tourism (IFITT)
is pleased to announce that it will sponsor a series of awards to be presented at the ENTER 2013 In addition to these awards,
ENTER 2013 will also present awards to the best research papers and the best PhD proposal. Please submit nominations to Ulrike Gretzel (ugretzel@uow.edu.au) for these categories:
• Hannes Werthner Tourism and Technology Lifetime Achievement Award
• Thesis Excellence Award
• Outstanding Industry Contribution Award (2 Categories: Small Enterprises and Medium/Large Enterprises)
• Innovative Destination Award
• Journal Paper of the Year Award
9

Industry News (edited by Rosanna Leung)
Statistics
The World Economic Forum published a report on Travel & Tourism Competitiveness Report 2011 which reflects the cautiously
optimistic outlook and many complexities still facing the industry that must be overcome to ensure strong sectoral growth going
into the future. China became one of the important outbound sources. PATA has released a free digital copy of “Essential China
Travel Trends Guide – Year of the Dragon Edition” which is designed to de-mystify some of the trends and issues international
travel companies are facing when they enter the Chinese market and are looking to attract Chinese consumers. Research data
are important but in the world of information overload, sometimes users might feel paralysed by ‘big data’. As the data volume
was huge, some corporate travel managers wasted over 400,000 hours reconciling travel data!
Hotels
To many Internet users, socializing on online community became one of the most frequent online activities. Many users read
reviews before they make hotel reservation , however, how many of them were fraudulent reviews? Reputation management
ENTER2013
Research
Track a star-rating system because the war on fake travel content intensifies – so it is time to rate the
firm Kwikchex
has introduced
hotel review sites. Hotels tried their best to cater these users’ social needs. P10 Design Hotel might be the first Facebook hotel.
Especially for hotel under pre-opening stage, they need social media and digital marketing to ensure the new hotel information
could be reach by the public. Furthermore, contracting distribution channels, implement revenue management, and sales promotion could be accomplished at least 12 months before the grand opening. Unfortunately, many hotel online marketing managers focused on 'wrong things' in technology which makes their hotels wasting and losing business opportunities. FBI has
warned travelers beware of malware Installed via hotel networks. The malicious software would be presented as system update
when the hotel guest attempt to setup Internet connections.

Airlines
Being one of the pioneers in terms of Facebook commerce (F-commerce) and selling travel over mobile devices in Asia, Malaysian airlines developed Facebook apps that allows user to make bookings via Facebooks. However, not all company-owned social
communities are sustainable. Claimed to be the “first social network website for all travelers”, Air France closes travel social network - Bluenity in May and now shift to Pinterest. Internet widely covered worldwide but till not popular having Internet access
in the air. Lufthansa has just launched their first on-board broadband Internet access on long haul flight, and Delta expands
world's largest Wi-Fi-equipped fleet to include international aircraft so that US domestic traveler would able to have Wi-Fi access
above 10,000 feet in early 2013.
DMO
US Tourism Office has launched the ranking of state DMO social networking engagement - How social is your DMO? Quarter II,
2012 - US Tourism Office Edition. This report shown that all state-own DMOs have engaged with at least 10 social media. Tourism Authority of Thailand could have created one of the most successful DMO online campaigns. Their “Creative Tourism” campaign generates 24 million online visitors inviting participants watch a series of video about creative tourism themes. Then they
can join the online game and win a holiday. Being the first social media Olympics, VisitBritain taps Visible Technologies to monitor social media during London 2012 which allows them to estimate users’ social media influences from their peers connections
and travel-related digital activities. QR codes allows users to obtain detail destination information from Internet without manually key-in the URL. Monmouth could be the first town that entire town is plastered with QR Codes that link to Wikipedia so tourists could learn more about the place they are visiting via Wikipedia. However, many destinations still under utilize technologies
to inspire, promote, facilitate, and engage travel.
To obtain more e-tourism industry news, please download our bi-weekly IFITT junction from: http://www.ifitt.org/home/view/
ifitt_junctions
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The IFITT e-Tourism Curriculum (edited by Matthias Fuchs)
As part of its Social Corporate Responsibility and its agenda to further enlarge the global e-Tourism community, IFITT is keen to
disseminate knowledge about Tourism and Technology. The transmission of technical and intellectual skills and concepts
through a variety of learning experiences enables learning individuals to develop career opportunities in today’s multicultural
and technology-driven working society.
IFITT supports this challenge around “life-long learning” by providing an e-Tourism curriculum which is based on latest stakeholders’ and pedagogical needs. All major stakeholders, like lecturers and students involved in e-Tourism education and training
may benefit from this initiative.
The objectives are:
- To gain insights into the tourism domain as one of the most important application fields of information and communication
technologies (ICTS)
- To give an overview of different ICT applications in tourism
- To gain knowledge on typical usage scenarios of modern ICTS in the tourism domain
Real world case studies, reference lists and lecturing material (over 650 PPT slides) is now available to use in the following thematic areas:
1. ICT and Tourism Introduction (i.e. Basic ICT usage scenarios and technologies in the tourism domain)
2. ICT usage in tourism and case studies (e.g. interfaces, suppliers, intermediaries, destination management organisations, etc.)
3.Trends and technical applications (e.g. Social media & Web 2.0, Semantic web, Recommender Systems, Dynamic Packaging,
Mobile Services & ambient intelligence, etc.).

The lecturing material is available for all to use!

In order to download power point slides, reference lists, case studies, and more detailed information, please go to: http://
www.ifitt.org/home/view/the_ifitt_eTourism_curriculum
The IFITT e-Tourism curriculum will continuously up-date and extend the materials according to technological developments and
trainers’ requirements. Thus, all major stakeholders, such as lecturers, scholars, students and personnel managers involved in eTourism education at all academic levels from around the world are encouraged to provide us with feedback and comments on
this first e-Tourism curriculum prototype version (via Email). Additional material can be added if provided and approved by the
IFITT education panel. We are looking forward to get as many suggestions as possible in order to further improve this first eTourism curriculum prototype version.

With best wishes.
IFITT Education Director
Prof. Matthias Fuchs, The European Tourism Research Institute, Mid-Sweden University
Email: matthias.fuchs(at)miun.se

IFITT Education expert panel
Prof. Wolfram Höpken, University of Applied Sciences Ravensburg
Prof. Rodolfo Baggio, Bocconi University
Prof. Ulrike Gretzel, University of Wollongong
Dr. Rosanna Leung, The Hong Kong Polytechnic University
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