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Back in a new academic year and I hit the ground 
running just after holidays hosting the UNWTO First 
student advisory meeting at Bournemouth. I am writing 
this update as I am preparing for several trips that will 
take me to Spain, Greece, Finland, Brazil, Portugal and 
Cyprus all this in October alone. Naturally I am 
promoting ENTER and IFITT to everybody and I am 
expanding IFITTs footprint globally. I am also planning a 
longer trip to China in December to establish our first IFITT 
event in Beijing. Really exciting times and we are 
heading to ENTER2014 in Dublin with a great programme 
and fantastic presentations. I am pleased to confirm 
that ENTER2015 is going to back to Lugano in Switzerland 
after a very successful 2010 conference. Our 
educational material online are also launched online at 
the World Travel Market in London whilst 3 different  
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“Vivamus porta 
est sed est.” 

 
 
 

events are planned in Greece before Christmas. As my term in office will be completed in 
January I would like to encourage you to stand for election on the IFITT Board and also as 
IFITT President.  
 
Engage and get involved! 
 
ENTER 2014 in Dublin looks great  
 
ENTER2014 is progressing rapidly and Wolfram and the team have done a great job to have 
a fantastic program See www.enter2014.org for updates. We will have great speakers from 
Google, Facebook, Twitter, Kayak, Tripadvisor, Wydham Hotels and many other 
organizations. We also have an incredible Irish Programme. Please share this information with 
all your contacts to promote the conference. Patrick Horan and his team at the Dublin 
Institute of Technology are working hard to organize a great event in Dublin with fantastic 
socials. Dublin will be a spectacular location for a fantastic conference  
 
ENTER2015 is going back to Lugano Switzerland !  
 
I am very pleased to announce that ENTER2015 is going back to Lugano. After the very 
successful 2010 conference we will be pleased to revisit Lugano and work with Professor 
Cantoni and the local authorities for a successful conference. We are starting building the 
programme team and the web site  http://www.enter2015.org/. Please let me know how 
you would like to be involved. This is the first time ever that we have managed to announce 
the destination for next ENTER so early! 
 
IFITT Elections 
 
IFITT invites Nominations for new board members for the election in the IFITT AGM 2014. The 
IFITT AGM 2014 is approaching and it will be time again for the election of new IFITT board 
members. Please see below the current composition of the IFITT board. All IFITT members are 
invited to stand for election for the position of the president and/or an ordinary board 
member. Current vacancies for the IFITT board 2014 are President, Vice President and 5 
regular board members  Application consists of: 
 
! Indication of the position for which you are applying (president / ordinary board member 

/ both) 
! A short CV (200-300 words) 
! A MOTIVATION FOR STANDING FOR THE IFITT BOARD AND KEY AREAS OF CONTRIBUTION 

(200-300 words) 
! Additionally, you need two IFITT members supporting (by email) your application. 
Deadline for applications (and supporting emails) is 30 November 2013. 
 
If you have any questions don't hesitate to contact the IFITT Election Committee Rodolfo 
Baggio (rodolfo.baggio@unibocconi.it)  http://www.ifitt.org/home/view/boardelections 
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The IFITT e-Tourism Curriculum  
 
As part of its Social Corporate Responsibility and its agenda to further enlarge the global 
e-Tourism community, IFITT is keen to disseminate knowledge about Tourism and 
Technology. We would like to encourage students, trainers and scholars from around the 
world, particularly those who are digitally excluded, to access educational material and 
information to enhance their topical understanding. The transmission of technical and 
intellectual skills and concepts through a variety of learning experiences enables learning 
individuals to develop career opportunities in today’s multicultural and technology-driven 
working society. IFITT supports this challenge around “life-long learning” by providing an e-
Tourism curriculum which is based on stakeholders’ and pedagogical needs. The 
objectives are: a) To gain insights into the tourism domain as one of the most important 
application fields of information and communication technologies (ICTS) b)To give an 
overview of different ICT applications along the tourism value chain c) To gain knowledge 
in typical usage scenarios of modern ICTS in the tourism domain. Join us at the World 
Travel Market where we will launch the initiative or contact Matthias Fuchs who is leading 
this http://www.ifitt.org/home/view/the_ifitt_eTourism_curriculum 
 
IFITT AWARDS 2014 – CALL FOR NOMINATIONS 
 
The International Federation for Information Technology and Travel & Tourism (IFITT) is 
pleased to announce that it will sponsor a series of awards to be presented at the ENTER 
2014 conference in Dublin, Ireland to be held January 21-24, 2014. See the conference 
website for details: http://www.enter2014.org. Please find below detailed information 
about each of the awards and the respective submission deadlines.  

• Hannes Werthner Tourism and Technology Lifetime Achievement Award by October 
15, 2013.  

• Thesis Excellence Award by October 1, 2013.  
• Outstanding Industry Contribution Award (2 Categories: Small and Medium/Large 

Enterprises) by October 30, 2013.  
• Innovative Destination Award by October 30, 2013.  
• Journal Paper of the Year Award by January 1, 2014 
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EVENTS ORGANISED OR SUPPORTED BY IFITT  
 
Past Events 
 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
3-4 OCTOBER 2013 : IFITT is also organizing a MINI-TRACK at the 3rd International 
Conference on Tourism Management and Tourism Related Issues 
ROLE OF ELEARNING APPLICATIONS WITHIN THE TOURISM AND HOSPITALITY SECTOR 
(http://www.eiasm.org/frontoffice/event_announcement.asp?event_id=960#3301) 
Barcelona, Spain    October 3-4, 2013 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
11 October 2013 IFITT Supports DIGI.TRAVEL Athens Greece Acropolis Museum 
http://www.digi.travel/en/  
 
Digi.travel is an annual conference for the travel and tourism professionals that aims to 
cover within one day all the vital issues, trends and developments and provide all 
participants with all necessary knowledge for the changing landscape, so that they take 
advantage of the new opportunities! Digi.travel is organized by Travel Media Applications, 
publishers of TravelDailyNews Media Network. TMA has organized many successful such 
events, as the E-Tourism & Travel Distribution, in 2011. The 2013 event is organized in 
cooperation with Athens Development and Destination Management Agency, within the 
framework of Black Sea Tourism Forum & Workshop and addresses all travel professionals 
who need to keep up to date. IFITT members will have a special rate and also IFITT will be 
represented by Dimitris Serifis and Tinkara Tinkara Pavlovcic  
 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
Forthcoming Events 
 
Monday 4th November 2013 World Travel Market London  
WTM Technology enabling Travel organised by IFITT @ http://www.wtmlondon.com/ 

from 11.00 to 14.00 at the BTM Theatre, ExCel London 
11:00-13:00 Gaming and Gamification in Tourism : opening a new Tourism Experience 
WTM Technology enabling Travel organised by IFITT to discuss the opportunity of “gaming 
and gamification in tourism”. 

Gaming and the application of game elements in a non-gaming context 
(gamification) are emerging topics in business and marketing and now spreading 
into the tourism industry. The workshop will address both phenomenons gamification 
and location-based games and introduce best practices within the tourism industry. 
According to the WTM Global Trends Report 2012 gamification is one of the major 
trends in the next years. Many travel companies and destinations (Tourism Ireland, 
Australia Tourism Board, Lufthansa) and hospitality (Marriott, Starwood Hotels & 
Resorts) have already applied the concept of gaming in their business to create 
new experiences which are fun and engaging for customers and employees 
likewise. Participants in this workshop will: 

• Understand the concept of gaming and its impact on the tourist experience 
• Learn how gaming can be applied in the tourism context 
• Learn from leading experts in the field about current best practices and future 

opportunities of gaming for the tourism industry 
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13:00-14:00 The IFITT e-Tourism Curriculum  Launch-Free learning material for the developing 
world 
IFITT@ World Travel Market 2013  http://ifitt.eventbrite.co.uk/  
Facebook https://www.facebook.com/events/120171938153132/  
 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
Friday 8th November 2013 - 11.00 to 16.00 ESRC event at Bournemouth University  
ESRC Festival of Social Science 2013 : Social Media: ‘make or break your reputation’ 
eTourism Lab School of Tourism Bournemouth University 
http://esrc-tourism-socialmedia.eventbrite.co.uk/ 
https://www.facebook.com/events/515105315229266/ 
 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
Thursday 5 December 2013  Beijing Union University – Beijing, China  
International e-Tourism Workshop Call for Paper Abstracts: 
http://www.lyxk.com.cn/EN/column/item102.shtml   
 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
 
MEMBERSHIP:  
 
With our systems in place we are now ready to have a major push and drive membership. 
We have clarified the Corporate and Discounted Corporate prices and benefits too. One 
of the major benefits is our ability to reinforce our corporate 
membershttp://www.ifitt.org/home/view/corporate-members  Please renew your 
membership as your current membership if you have not done so far and benefit from the 
exclusive benefits of accessing the ENTER research paper proceedings electronically, 
accessing the presentations of ENTER and many others. Please use our online system and 
report back if you experience any difficulties. 
 
NEW IDEAS:  
 
We are very open to new ideas and suggestions for IFITT activities, things that you feel that 
IFITT should be doing. Please send me an email with initiatives that you would like IFITT to 
take in the future. 
 
Yours Truly 
Professor Dimitrios Buhalis 
IFITT President October 2013   
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ENTER 2014 – www.enter2014.org (Edited by Wolfram Höpken) 

ENTER 2014 will take place in Dublin from 21st to 24th of January 2014. The theme of ENTER 
2014 is “Where Social Inspiration meets Dynamic eTourism Innovation”. A fantastic and 
highclass programme is already in place (www.enter2014.org), including top speakers like 
Mike Short (Telefonica Europe / O2 UK), Richard Lewis (Interchange & Consort Hotels Ltd & 
Best Western GB and Beacon Purchasing), Aoife Desmond (Facebook), Lee McCabe 
(Facebook), Dave Pavelko (Google), Nate Bucholz (Google), Scott McLure (TripAdvisor), 
Don O'Leary (Twitter), Thomas Rödel (Amadeus), Kevin O’Sullivan (SITA),Des O’Mahony 
(Bookassist, Ireland), Ana Escurin (NH Hotels), Liz Ward (Australian Tourism Data Warehouse), 
and Paul Baron (Tourism Victoria). 
 
The research track will present more than 70 research papers, quality-proved by a double-
blind review procedure. The destinations and industry track will cover cutting-edge themes 
like mobile services and constant connectivity, search and social media marketing, next 
generation of tourism standards, gamification in tourism and innovative approaches to 
digital content and communications. The Irish Day offers an excellent programme 
specifically tailored to the local eTourism community. Workshops, IFITT chapter summits and 
a PhD workshop round-out an enormous programme with over 40 sessions and more than 
140 speakers. 
 
If you haven’t booked ENTER yet, registration is now open via the ENTER website 
www.enter2014.org. Don’t miss this highlight of the 2014 eTourism conference calendar. 
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News from IFITT Education (edited by Matthias Fuchs) 

As part of its Social Corporate Responsibility and its agenda to further enlarge the global e-
Tourism community, IFITT is continuously generating and disseminating knowledge about 
Tourism and Technology, thereby enabling learning individuals to further develop career 
opportunities in today’s multicultural and technology-driven working society. All major 
stakeholders, like lecturers and students but also managers engaged in the field of e-Tourism 
benefit from this initiative. IFITT supports this challenge around “life-long learning” by 
providing the  

IFITT e-Tourism curriculum, comprising a comprehensive base of unique lecturing material, 
such as over 800 Power Point slides, scripts, reference lists and case studies, based on latest 
stakeholders’ and pedagogical needs covering the areas:  

ICT and 

1.  Tourism Introduction (i.e. Basic ICT usage scenarios and technologies in the tourism 
domain) 

2. ICT usage in tourism and case studies (e.g. interfaces, suppliers, intermediaries, 
destination management organisations, etc.) 

3. Trends and technical applications (e.g. Social media & Web 2.0, Semantic web, 
Recommender Systems, Dynamic Packaging, Mobile Services & ambient intelligence, 
etc.).  

The free lecturing material is available for all to use! For download, please go to: 
http://www.ifitt.org/home/view/the_ifitt_eTourism_curriculum  

What is NEW by November 2013? 

- New open learning resources have been added to the IFITT e-Tourism Curriculum in the 
form of Power Point slides and scripts for the topical areas “Complexity and Network 
Science in Tourism” (R. Baggio), “Social Media Marketing in Tourism” (U. Gretzel), and 
“Business Intelligence Applications at Tourism Destinations” (M. Fuchs). Finally, More than 
100 up to date industry case studies in the fields of Social Media, mobile applications and 
augmented reality, online tourism organisation, and e-business applications for the hotel 
and airline industries, are completing the comprehensive IFITT e-Tourism Curriculum.    

- The newly implemented IFITT Digital Library makes accessible full abstracts and 
bibliographical data from the two major research resources in the field of e-tourism, 
namely the ENTER proceedings “Information and Communication Technologies in 
Tourism” and the Journal of Information Technology & Tourism. A new search mechanism 
enables every visitor at the IFITT portal to retrieve abstracts and related bibliographical 
data through a parameterized search by author, keywords, and publication title.  

 



 

 

- The newly developed and implemented IFITT e-Tourism Wiki is a theme-specific Wikipedia 
and comprises already in its present form more than 40 topics in the field of e-Tourism, 
ranging from ICT applications in the various tourism and travel industries, over smart-
phone applications, recommender systems, data mining and online auctions in tourism. 
Scholars in the field of e-Tourism have been invited to deliver a Wiki contribution in their 
field of expertise. More than 15 scholars have already kindly agreed to submit the first 25 
Wiki contributions. The e-Tourism Wiki will be accessible by November 2013 and will be 
continuously extended and up-dated.  

- All these novelties will for the first time be presented to a broad audience at the World 
Travel Market 2013, London (4-7 November 2013). We hope that these improvements 
along with the free IFITT services, the IFITT e-Tourism Curriculum, the Digital Library and the 
E-Tourism Wikipedia, will be of great help to all members of the global e-Tourism 
community.  

 
With best wishes  
IFITT Education Director 
Prof. Matthias Fuchs, European Tourism Research Institute, Mid-Sweden University 
 

IFITT Education panel 
Prof. Rodolfo Baggio, Bocconi University  
Prof. Wolfram Höpken, University of Applied Sciences Ravensburg  
Prof. Ulrike Gretzel, University of Wollongong 
Ma. Kai Kronenberg, Mid-Sweden University 

 

  

 

 



 9 lorem  ipsum :: [Date] 

Anja Simms 
 

I am a Ph.D. candidate with the Institute for Innovation 
in Business and Social Research (IIBSoR, 
www.iibsor.uow.edu.au) in the School of Marketing, 
Operations and Management at the University of 
Wollongong in Australia. My supervisor is Dr. Ulrike 
Gretzel, and my dissertation research focuses on how 
consumers construct and negotiate identity in online 
communities. I am particularly interested in the role of 
ambiguity about a community’s identity for consumer 
interactions, consumer advocacy, and product 
labeling. 

My research interests include social media, technology-mediated leisure experiences, and 
technology dependence. For an upcoming project, I will research travellers’ use of new 
media while on vacation, and how the use of new media impacts the vacation 
experience. 
 
Prior to starting my Ph.D., I concentrated on tourism and new media-related topics both 
for my education as well as for my work in industry. I received a B.S. in Tourism 
Management from the IMC University of Applied Sciences Krems, Austria and an M.A. in 
International Development from Brown University in the United States. My Masters’ thesis 
focused on the role of tourism for economic development. I joined Menlo Consulting 
Group, Inc., a California market research company, in 2008, where I was responsible for 
the analysis of social media use among U.S. and Canadian international travellers and 
gained valuable insights into travellers’ use of social media for vacation planning.  
 
I am grateful to the Salzburg University of Applied Sciences to have sponsored the 
participation at my first ENTER conference. I remember being amazed at the collegiality, 
respect, and sharing of ideas among participants – It made me feel like I was part of 
something very special, and I would like to thank the IFITT community for the warm 
welcome. 
 
 

Anja Simms 
as003@uowmail.edu.au 

 

 

 

Student Self Presentations (edited by Ulrike Gretzel)"
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What’s New In Journals (edited by Ulrike Gretzel) 

Title: Online travel reviews as persuasive communication: The effects of content type, source, 
and certification logos on consumer behavior 
Authors: Beverley A. Sparks, Helen E. Perkins, Ralf Buckley 
Journal: Tourism Management, 39 (1), 1-9. 

Title: Do Marketers Use Visual Representations of Destinations That Tourists Value? Comparing 
Visitors’ Image of a Destination with Marketer-Controlled Images Online 
Authors: Nina Michaelidou, Nikoletta-Theofania Siamagka, Caroline Moraes, and Milena 
Micevski 
Journal: Journal of Travel Research, 52(6), 789-804. 

The study explores visitors’ image of a destination using 
online visitor-generated photography and compares the 
findings with images of the same destination that 
marketers create and control on the Internet. The two 
studies are conducted with Taiwan as the context-
destination. Online visitor-generated photography yielded 
more than 100 photographs from visitors to Taiwan, and 
indicates that visitors’ holistic image encompasses notions 
of Taiwanese uniqueness, ancientness, and authenticity 
through their perceptions of the natural landscapes, 
traditional local cuisine, and culture. The second study 
yielded 1,526 visual image representations of Taiwan 
collected from a variety of website sources, and findings 
highlight the disparities between the holistic image 
construed by visitors to Taiwan and the image created by  

 

Online review sites provide increasingly important sources 
of information in tourism product purchases. We tested 
experimentally how source, content style, and peripheral 
credibility cues in online postings influence four consumer 
beliefs, and how those in turn influence attitudes and 
purchase intentions for an eco-resort. We compared 
tourists' posts to managers' posts, containing vague versus 
specific content, and with or without peripheral 
certification logos. First, we tested effects of tourists' beliefs 
about utility, trustworthiness, quality and corporate social 
responsibility on attitude toward the resort and purchase 
intentions. Second, we tested the role of source, content, 
and certification on the beliefs. The interactions are 
complex, but broadly tourists treat specific information 
posted by customers as most useful and trustworthy. Their 
purchase intentions are influenced principally by their 
overall attitude toward the resort and their beliefs in its 
corporate social responsibility.  
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Title: From e-tourism to f-tourism: emerging issues from negative tourists' online reviews 
Authors: Eleonora Pantano, Loredana Di Pietro 
Journal: Journal of Hospitality and Tourism Technology, 4(3), 211-227. 

Purpose – The aim of this paper is to advance their 
knowledge on the extent to which tourists use social 
networks for both achieving information on possible 
destinations and for expressing negative judgements, in 
order to figure out the main consequences for tourism 
marketers and possible solutions, as well as to describe 
and detail the current shifting from e-tourism to f-tourism 
(from tourism based on e-channel to a new tourism 
based on Facebook). 
Design/methodology/approach – A qualitative analysis 
was conducted in order to make the tourists' 
perspective emerge. The content analysis of 
respondents would figure out important data on the 
phenomenon for outlining possible organization 
practices for replying to negative tourists' reviews posted 
online. 

marketers on the Internet. The findings yield important implications for the effective 
positioning and promotion of 

Findings – Findings show the still limited usage of social networks like Facebook as an 
informative channel, but a large usage of this medium as a direct complaining channel. 
Practical implications – This paper addresses some lines for supporting tourism managers to 
improve their usage of social networks in order to enhance their relationships with tourists. 
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Nowadays, Internet advertising has a great potential in 
increasing customer's purchase intention. According to 
the literature, involvement significantly influences 
customer's online behavior and purchasing process; 
however, much of the present literature concentrates on 
independent and/or dependent effect of involvement 
on online shopping. This study focuses on the moderating 
role of involvement to explore the relationships among 
Internet travel advertising content design, Internet travel 
advertising attitude, Internet travel advertising effect, 
and purchase intention. The study collects a total of 386 
responses and the data are examined with structural 
equation modeling. The results demonstrate that 
involvement as a moderator had the greatest effect on 
the relationship between Internet travel advertising  

Title: The Impact of Internet Travel Advertising Design, Tourists' Attitude, and Internet Travel 
Advertising Effect on Tourists' Purchase Intention: The Moderating Role of Involvement 
Authors: Fereshte Rasty, Chia-Jung Chou and Davood Feiz 
Journal: Journal of Travel and Tourism Marketing, 30(5), 482-496. 

attitude and Internet travel advertising effect. Involvement also influenced the relationship 
between Internet travel advertising content design and Internet travel advertising attitude 
followed by the relationship between Internet travel advertising effect and purchase 
intention. In addition, several practical implications have been discussed. 
 

 



 13 lorem  ipsum :: [Date] 

 
 
Review and Forecast 

With the rapid technological changes and rising competition, travel brands are faced with a 
number of choices, so EyeforTravel.com has identified Ten essential takeaways from up-to-
the-minute travel research. Latest statistics in social customer care show reduction in 
average response time and the quantity of questions answered on social media. In a recent 
expo, Future Travel Experience has envisioned the airport experience of the future, looking to 
2025 and laying out just what a passenger-focused airport travel experience looks like.  

 
Hotels 

With the popularity of mobile devices, Best Western mentioned the mobile web is “the 
backbone of our mobile strategy”; from the historical data, Priceline’s mobile trends show 
shift in consumer preferences. There is an increasing number of users that read comments 
before they book, TripAdvisor Invites Small Hotels But Can They Afford To Compete? 

 
Airlines and Airports 

KLM’s marketing campaigns always grabs customers’ attention. In April, they launched their 
Space Flight Campaign that engaged large number of customers competing to win the first 
trip to space. With the new open Internet database exchange standard, IATA simulates what 
travel agents would see with the NDC (New Distribution Capability). Airlines needs for growth, 
profitability and the different choices, so Airlines want to be retailers – a mini-SWOT analysis of 
the issues highlighted this era is approaching rapidly. 

 

Destination 

By including wisdom of local residents, we can see How Quebec City Crowdsources Locals 
To Promote Its Destination. What will happen if legal action will be taken place for those who 
wrote negative comments? See How a South Pacific tourism authority uses an iron fist to 
maintain its online reputation. Want to know the benchmarking of the Tourism brand? Get 
the 2013 Digital Tourism Brand Index by Digital Tourism Think Tank. 
 
 
To obtain more e-tourism industry news, please download our bi-weekly IFITT junction from: 
http://www.ifitt.org/home/view/ifitt_junctions 
 
 
 
 
 
 
 
 

Industry News (edited by Rosanna Leung)"
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Engage with the IFITT Newsletter! 
 

Submit an Article for the next Newsletter to ifitt@ifitt.org 
Submit events to ifitt@ifitt.org 

 
 


